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 YOU KEEP USING THAT WORD,
I DO NOT THINK IT MEANS

WHAT YOU THINK IT MEANS.
 Inigo Montoya
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To all those small businesses,
entrepreneurs and people with a passion

that drives them. Here’s to you!
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“Failure is not to be feared. It is from failure that most
growth comes.”

- Dee Hock
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INTRODUCTION
This eBook is your guide to understanding SEO. You are
picking up this eBook because you have an interest in
understanding SEO better, think you understand SEO but you
are unsure if you really do, or you are a competitor checking
out our stuff. Either way, welcome. This eBook is for you. 

We understand how flustering it can be to keep up with all
the buzzwords like “SEO”, try to figure out algorithms and
follow new trends. There is a lot of work that goes into
marketing your business and SEO is one of them. Let’s
demystify the SEO enigma.
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SEO IS NOT WHAT YOU THINK IT
IS AND HERE IS WHY

SEO is one of the most misunderstood and misrepresented concepts in
all of digital marketing. If you’re like me, this is a term that you’ve
heard thrown around endlessly.

It is true, SEO (Search Engine Optimization) is not what most people
think it is. Perhaps you got it all figured out, but my guess is that if you
are reading this eBook - you don’t. The good thing is that if you don’t,
you will have a much better understanding at the end of this eBook.
Most people don’t even really know what it actually means or how it
works. So let's change that right now!

As we work with clients and partners, we have been able to really
listen in to what people think SEO means. Often, we are not surprised
that people think that it is alt tags to pictures, cleaning up H1 tags and
writing blogs while stuffing content with keywords. Many think if they
do these things that they will be golden. 

Listen, if you already feel lost and don’t have a clue, it is totally okay.
All of that mumbo-jumbo technical stuff we mentioned above will be
explained to you later in the book. Just know, that even the people
that understand the lingo above do not even touch on a fraction of
what SEO really means. 
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WHAT IS SEO & WHY DOES IT
MATTER TO MY BUSINESS?

SEO stands for Search Engine Optimization, and it’s the process of
improving your website’s visibility in search engine results pages
(SERPs). SEO can help you increase traffic to your website, as well as
increase leads. It is one of the most important factors in gaining
visibility and increasing your ranking on search engines like Google,
Bing, Baidu and Yahoo. Search engines are a critical way for potential
customers to find your business, so you want your website to appear
at the top of their lists when people search for products or services
like yours.

In 1997, there were approximately 1 million websites in existence. In
1998, the amount doubled to 2.4 million. By 2000, there were 17 million
websites. Now, 20 years later, there are almost two billion websites in
existence.

This means when someone searches for something on Google or any
other search engine, there are over a billion websites for the search
engine to take into consideration when it gives you back your results.
The real number of websites it crawls through will be lower based on
the specifics of your search, but there still is quite the amount of
competition in every industry. SEO helps Google cut through the noise
to give the searcher results they will be happy 
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SEO stands for Search Engine Optimization, and it’s the process of
improving your website’s visibility in search engine results pages
(SERPs). SEO can help you increase traffic to your website, as well as
increase leads. It is one of the most important factors in gaining
visibility and increasing your ranking on search engines like Google,
Bing, Baidu and Yahoo. Search engines are a critical way for potential
customers to find your business, so you want your website to appear
at the top of their lists when people search for products or services
like yours.

In 1997, there were approximately 1 million websites in existence. In
1998, the amount doubled to 2.4 million. By 2000, there were 17 million
websites. Now, 20 years later, there are almost two billion websites in
existence.

This means when someone searches for something on Google or any
other search engine, there are over a billion websites for the search
engine to take into consideration when it gives you back your results.
The real number of websites it crawls through will be lower based on
the specifics of your search, but there still is quite the amount of
competition in every industry. SEO helps Google cut through the noise
to give the searcher results they will be happy with. This is where SEO
helps your ranking.
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Be aware that there is also paid and organic ranking. If you do not
have the big bucks, then organic SEO is the way to go. Ads (in this
context, PPC or pay-per-click ads) make up a large portion of many
search engine results pages (SERPs).
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When you do a search online, you will see both paid and unpaid
results. Paid results are also called "sponsored" or "paid
advertisements," or simply "ads.". Organic rankings are based on a
search engine’s organic ranking algorithms rather than on advertiser
bids. Organic results are free; you can't pay to have your page listed
higher in these results

SEO is a powerful tool that can help you reach your target audience,
but it’s not the only one. If you want to succeed online, you need to
understand SEO and keyword use but also engage in other tactics like
social media marketing (SMM).

VS  PAID
06
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SEO IS NOT A ONE-TIME PROJECT THAT
IS "SET IT AND FORGET IT".

We get calls to our agency all the time about people wanting to pay
for an SEO quick fix. We are asked what can we do quickly to get
them ranking on Google? They often just want a lump sum dollar
amount to make it happen.

It is never fun to drop the truth bomb, but our company values are
honesty, transparency and quality communication. In the end, if we
lose business because we are unable to provide you with the best
service that helps you rank long-term and keep you on top of your
game, then it’s best we don’t work together.

Unlike other marketing strategies that may require only minor tweaks
over time, SEO requires ongoing management, optimization and also
minor tweaks over time for refinement in order to keep up with
changing trends and algorithms.

This means that you need to monitor your site analytics and make
adjustments based on what you find there. You also need to create
new content on a regular basis, as well as link-building and competitor
research.
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SEO must be treated as an ever-evolving task that requires
regular attention in order to maintain success. We know this is
not what most people want to hear, but again, we are here to
give you facts, understanding and tools to propel you to
success.
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GOOGLE IS NOT THE ONLY SEARCH
ENGINE THAT RANKS YOUR BUSINESS

SEO is not exclusive to Google. SEO, or search engine optimization, is
a practice that seeks to improve a website's ranking in search results
by increasing the number of visitors to that site. However, SEO isn't
just for websites - it can be applied to all content on the internet,
including images, videos and blogs. 

What's more? While it used to be limited almost solely to Google
(whose name was originally an acronym for "googol" or 10100), there
are now a number of other search engines that have become
increasingly popular with users:

Bing (once known as Live Search)
Yandex
Yahoo! Search Engine (also known as Yahoo! Directory)
CC Search
DuckDuckGo
Swisscows
Start Page

 

09

SEO Is Not What You Think It Is: An Essential SEO Guide for Small Businesses

04



Because these other sites compete with Google for visibility in online
searches, they also require SEO strategies in order for their pages and
results pages to not only rank high but also attract traffic from
consumers who are looking for relevant information about
products/services offered by companies or organizations listed within
them.

10
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THERE ARE 7 TYPES OF SEO - 3
ARE THE MOST IMPORTANT.

There are 7 types of SEO, but there are 3 areas that you should be the
most focused on. What's important to understand is that these subsets
of SEO are not entirely different processes, but rather smaller
processes within a more complex process. The 3 most important are
On-page, Off-Page and Technical.
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7 TYPES OF SEO
On-Page SEO 
Technical SEO
Content SEO
Off-Page SEO

What is On-Page SEO?
On-page SEO (sometimes called on-site SEO) is the process of
optimizing web page content for search engines and users. Common
on-page SEO practices include optimizing title tags, content, internal
links and URLs. 

What is Off-Page SEO?
Off-page SEO refers to techniques that can be used to improve the
position of a web site in the search engine results page (SERPs). Many
people associate off-page SEO with link building but it is not only that.
In general, off Page SEO has to do with promotion methods - beyond
website design - for the purpose of ranking a website higher in the
search results. There are many ways in which you can achieve this.

One of these methods includes guest blogging on high authority sites
and relevant niche sites, including niche forums and social media
groups. The more high authority sites that link back to your website,
the more trustworthy Google will consider you as an authoritative
source for your topic(s).
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What is Technical SEO?

Technical SEO often involves just making sure your site works by
ensuring you have the right URLs and redirects, fixing 404 errors and
more. However there are some tricks you can use to make it easier for
search engines to crawl and interpret your website.

Some other things to consider if your site is crawled by search engines
are that it doesn't have too many dead links, and that it doesn't
confuse search engines with duplicate contacts, it's secure, and it has
structure data, etc.

On page SEO, off page SEO, and technical SEO are all important parts
of helping your site get ranked. The information above is just lightly
touching on the details and if you want to research more about that,
we will be having an upcoming course.
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TIPS TO IMPROVE YOUR
SEO RIGHT NOW

Tip 1: Make Sure Your Is Website Has An SSL
SSL certificates also improve your website’s user experience. This is
because SSL certificates encrypt all data between a visitor’s browser
and your server, making it more difficult for hackers to capture
personal information.

As a result of their popularity and ease of use, SSL certificates are
cheap and easy to install. You can buy an affordable one from any
number of trusted providers (like Let’s Encrypt). Once it is installed on
your server, there is no need to worry about renewing or managing it;
the provider will handle everything for you automatically.

Tip 2: Make Sure Your Website Is Responsive
Optimizing your site for mobile devices is a must, and Google is going
to start penalizing sites that don’t do it. If you haven’t already
optimized your website for mobile, now is the time to do so.

To optimize your site for mobile devices, you need to make sure it’s
responsive, meaning it can adapt its layout based on the size of the
device being used. Responsive web design (RWD) refers to websites
that work well on any device, from desktop computers and tablets
down through smartphones and smartwatches. 
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TIPS TO IMPROVE YOUR
SEO RIGHT NOW CONT...
Tip 3: Make Sure Images Have Alt Tags
It’s important to use alt tags for your images. Alt tags are not used by
humans, but they are used by search engine bots. If you don’t have an
alt tag, then the image won’t show up in search results at all!

Alt tags are also used for accessibility purposes because visually
impaired people use screen readers that can read out the information
in images if they contain relevant text descriptions. The more
descriptive and accurate your alt text is, the better it will help Google
understand what your image is about.

And finally, alt tags help usability because they tell users what an
image means or represents before they click on it (for example:
“Here’s a list of my favorite movies.”). This helps users decide whether
or not they want click through on a link before wasting time trying
figure out what something actually looks like!

Tip 4: Fix Broken Links
Broken links can be a real problem for your SEO. When Google comes
to crawl your site, it automatically finds all the broken links and marks
them as 404 pages. This means that they are no longer accessible to
the site visitor or search engine crawlers, which is bad news for both
you and your users. 
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TIPS TO IMPROVE YOUR
SEO RIGHT NOW CONT...
To combat this issue, use a tool like Screaming Frog (or another link
checker) to find any broken links on your website so that you can fix
them before Google finds them!

Tip 5: Produce Quality Content Regularly
To keep your website fresh, you should regularly update the content
on it. Updating your website can consist of adding new blog posts,
new products or services, or simply making sure that you’re
showcasing the best work you’ve done so far. Regular updates are a
great way to keep people interested in your site because they know
there’s always something new to see there!

It’s Not Easy But It’s Worth It
Improving your SEO can be a long but rewarding process. It’s not
something you should expect to do overnight. The tips in this article
are just to get you started, but understand that SEO has a lot more
than these few tips. We hope that these tips can get your business on
the right track to understanding and improving your SEO.
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CONCLUSION

SEO is expanding all the time with the types of SEO to help you
optimize with the standards and expanding algorithms of Google and
other search engines. We hope the strategies and tips in this eBook
help you better understand the essentials of SEO on small business. 
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